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Our Approach
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e AWARENESS
e AVAILABILITY
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L Awareness |
(" Educating the : . PR&
6 Educating Online :
Geagral Businesses Campaign Media
\ Public Palg Campaign
4 1. Public and Businesses learn about the importance of

purchasing Fair Trade Products
2. Members of the public gain access to Fair Trade products
and adopt this as a behavior
3. Media Promotes Fair Trade
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The awareness focus area refers to increasing the knowledge
and understanding of Fair Trade products amongst the
general public and business, and building credibility of

Fair Trade products amongst consumers
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Availability

Supply Chain Development and Advocacy

{ =
Local business have the knowledge and incentives to switch to
Fair Trade
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The availability focus area is aimed at ensuring that Fair Trade
products are available and accessible to consumers

Resource & Capacity

HR Campaign Financial
Volunteers Join FTV obtains Financial
FTV and regularly promotional Resources are
participate in resources to utilize obtained and
activities in its campaigns allocated
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The resource & capacity focus area refers to obtaining
resources and building the necessary capacity to
implement organizational activities to achieve FTV
objectives




Year in Review

EPIC 3 DAY FAIR TRADE PAVILLION

Wine Night
World Fair Powerplant at EPIC
Trade Day

Chocolate

fruit Meetup Meetup Car Free Day
Hand Knotted Projecting
Oriental Rug Night Spring
Living Fair

Fair Trade
Development Drinks

Capers Earth Day

Launch New Website
Launch
Fair Trade Finder
Grocery Store fFair Trade Banana Marble Board Constructed
Audit 7l Earth Run

aunch iTradeFair app

VANCOUVER BECOMES CANADA'S FIRST
MAJOR FAIR TRADE CITY




FAIR TRADE SOCCER MATCH

VENDOR SHOWCASE
& WRAP PARTY

Change: Buyer Be Fair Breakfast Film
Screening Jeff Geipel in Guatemala and Mexico

Pride Festival Certification Meetup

Grocery Store

Audit #2

Facebook Hits 3000 Fans

Mark Departs for 4 months in Ghana




Highlights

NEWS TALK SPORTS

BREAKING NEWS | VANCOUVERSUN.COM SERMIUSLY WESTCOAST SINCE 1912

THNEGEORGIA
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Vancouver
scores a first
with fair
trade status

City commits to buying
ethically made products

items. That's because since
a0ug, Vascouver has bad an
ethical purchasing policy that

e Largely the unwlhwpl.
But eounal hopes the Fair
des:

Media pick-up on the front page of the Vancouver Sun on Friday,
May 7th. Reported also on CBC and CKNW radio and the in the
Metro and Georgia Straight.

BY JEFF LEE
e L

Vancouver - the first major city in Canada to
become a Fair Trade Town

which producers — largely low-  *|
income farmen and labourers Lo
— e bewe puid fai P

“We want to be the greenest city in the world, and a big part
of that is ensuring that our goods and services are produced

schieving Fair Trade Town
states

besconty ok Trsae Pancel- Vi s Gucmton wil bl : . - .
;;;*gm‘;?_;:m oo he e and delivered in a responsible way,” said Mayor Gregor

The city says it libcly wor't er more peofits ta poor (erm-
cost tavp re to  er workers is increasingly the

stock its eteris  right way to go.
snd offices “where posible

and practicable” with fair trade  Coqrmurnouat

Robertson. “It’s great that Vancouver will become the first
major city in Canada to achieve Fair Trade Town status, and |

hope other cities will follow our lead.”
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EPIC 2010 - Fair Trade Pavilion
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“1don’t think I’'ve seen such incredible work in Fair Trade, at least not in Canada...Super

’ ”

professional and high-caliber, absolutely amazing!” —Michael Zelmer, TransFair Canada




Fair Trade Soccer Match

WELCOME TO THE *
FAIR TRADE (%7 SOCCERMATCH | ., . °°°
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Holiday Vendor Showcase and 2010 Wrap-Up Party
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Fair Trade Vancouver Visits Producers

Jeff Geipel, Guatemala & Mexico

In June, Fair Trade Vancouver’s Executive Director Jeff
Geipel visited Fair Trade co-operatives in Mexico and
Guatemala. Jeff met with the very producers Fair Trade
Vancouver is working to help and saw the benefits of Fair
Trade first-hand. “The most important thing | learned from
my visit to the CCDA, and from my whole trip really, was
just how important the idea of solidarity is in Fair Trade.
Farmers join the CCDA because the CCDA provides services,
and because it represents a pooling of resources. While the
often higher price is important, the fact that these farmers
have somewhere to turn to keep supporting Fair Trade here

in Canada.”

Mark Abbott, Ghana

Mark Abbott visited the Kuapa Kokoo Co-operative in
Ghana which is one of the largest Fair Trade cocoa
suppliers in the world. His tour left him more excited than
ever about the potential for Fair Trade to have a direct
impact on the lives of farmers in developing countries,
and about our power as consumers in Canada to make a
difference. “The most exciting part of the tour was seeing
the sense of empowerment and pride that members of
the cooperative exhibited, as for me this is what
development is all about."

Fair Trade Vancouver 2010 Annual Report 11




AWARENESS

THE GLOBE AND MAIL fud

SPECIAL REPORT
How do you know it’s fair trade?
MARY GOODERHAM

From Wednesday's Globe and Mail
Published Thursday, Aug. 19, 2010 2:38PM EDT
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Fair Trade.

There’s an app for that.




RESOURCES & CAPACITY
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2010 Statement of activities

Operating revenues
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Operating expenses
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Revenues
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Special Thanks

Steering Committee
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